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APPENDIX C
Card Sort Exercise

Instructions: In this exercise I will provide you with 15 photographs depicting a variety of
women, each with a different look, age and style. I'd like to have you go through them and
sort them into two piles. One where you feel the woman in the photo works for an ad
agency and the second pile for women you think do not work in an ad agency. After you
have completed the sort, we will go though each of the choices you made and discuss your

rationale and decision making criteria.
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University of St. Thomas
Institutional Review Board
Application Form

Last edited by: Diane

Fittipaldi

Full X Expedited

Last Edited on September 22,

2012

Exempt Classroom

[379382-1] Looking The Part: How Hot Shop Ad Agencies' Commaodification of Image Affects
Older Women in Advertising

Completion of this form is the first step in seeking the institution approval that is required for
all educational and research projects whether or not they are funded. Answer all questions on
this form completely, include attachments, and obtain all signatures prior to final submission of
this package on IRBNet.

The University of St. Thomas Institutional Review Board (IRB) will process your application,
coordinate review and notify you of their determination. Research activity may not begin until
you receive notification of APPROVAL from the IRB Office. Submissions to the IRB Office that
are incomplete will be returned.

I. Principal
Investigator

Name:
Student

Department:

Phone:
8625

Il. Research
Advisors

Name:

Department:

Phone:
4893

Diane Fittipaldi Status:  Graduate

Leadership & Policy Administration

612-860-
Email: dfittipaldi@stthomas.edu

Don LaMagdeleine
Leadership & Policy Administration

651-962-
Email: drlamagdelei@stthomas.edu
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Protocol Type:
[ ] Full
XIExpedited
[ ] Exempt
[ ] Classroom

Research Category:
[ ] Classroom Protocol
[ ] Faculty or Staff Research
Graduate Student Research
[ ] Student/Faculty Collaboration
[ ] Undergraduate Student Research
[ ] Other:

Subject to review by another
IRB? [] Yes & No

If yes, provide the following information for each IRB that must review this research. Upload a
copy of the signed approval form for each IRB approval obtained.

IRB Name Contact Email City,
State Status

Review required by another academic committee?
[ ] Yes - Masters committee

Yes - Dissertation committee

[ ] No

V. Project
Information

Lay Summary:
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Also complete the "Lay Summary" Form and upload the completed form with this package.
Background — Importance of this Research and How It Fits with Previous Research In the Field

For more than a century, the ad agency industry has failed to make significant progress in
diversifying its workforce. While many industries found ways to combat the homosocial
reproduction common in business organizations, ad agency leaders continue to reproduce a
male-dominated, youthful workforce that embodied a stylized and somewhat stereotypical
creative ethos. Due to the ambiguous nature of what constitutes creativity, agencies rely
heavily on aspects of self-presentation and image in making personnel decisions. Emerging
theory on aesthetic labor asserts that in certain industries, such as high-end fashion retailers,
employers seek out workers whose appearance matches the company’s brand image. My
research will assist in furthering the development of this nascent theory by exploring its
extension to the field of advertising. Specifically, | will conduct a qualitative, grounded theory
study using in-depth interviews among middle-aged women who have worked for nationally
know advertising agencies. | will explore their career histories to better understand how the ad
agency culture affected the way their career choices and the presented themselves on the job.
At the same time, my study will provide a voice for an overlooked and often marginalized sector
of the advertising workforce — 40+ year old women account executives who to this point have
gone unstudied with their voices neglected from theory development.

Target Population and Anticipated Participants:

I plan to focus my study on 15-20 women who have worked for advertising agencies in the
United States, agencies that presently enjoy reputations as “creative hot shops,” a term used
within the industry to denote firms that consistently win awards and receive much press
coverage highlighting their success in the creative arena. | plan to collect data by interviewing
women over 40 years of age who currently are employed as account executives and who
currently work or have worked in an agency considered a hot shop. In addition to the above
criteria, | will screen the participants to make sure they have worked for more than one agency
over the course of their careers, as opposed to women who have made their careers in only
one agency because | am looking for insightful comparisons across a wide swath of experience
over the course of many years.

As part of this study, | plan to include the three participants from my pilot study, which |
conducted as part of EDLD 905. | will use the data collected during that study and may return
to these participants for follow up interviews as needed.

Special Populations:

[ ] Cognitively impaired persons
[requires full board review]

[ ] Economically disadvantaged
[ ] Educationally disadvantaged
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Elderly/aged persons
HIV/AIDS patients
Hospital patients or outpatients
Minority group(s)
Minors - patients *
[requires full board review]
Minors - children under federal exemption for educational settings *
[requires full board review]
Minors - volunteers *
[requires full board review]
Non-English speakers
Normal adult volunteers
Pregnant women
Prisoners
Students (non-minors)
UST employees
Other special characteristics and special populations:
This project does not purposefully target any special populations.

* Note that the inclusion of anyone under 18 requires a Parental Consent Form.

Does the nature of the research include any type of conflict of interest or power relationships
with any of the associated participants or organizations?

[] Yes

® No

If yes: Explain the nature of the conflict and/or relationship:

Project Funding:

No funding

[ ] Federal funding

[ ] Grant

[ ] Industry
[ ] Private funding
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[ ] Other:

Confidentiality of Data:
Also complete the "Confidentiality of Data" Form and upload the completed form with this
package.

Each participant’s identity will remain confidential during my research and in my final published
dissertation. | will not use their real names in my transcripts, observer comments, notes,
memos dissertation drafts or the final dissertation document. At the beginning of the study, |
will ask each participant to provide me with a pseudonym of her choice, which | will then use
throughout the duration of the study.

Throughout the duration of my research as well as in my final dissertation, | will not use the real
names of any of the advertising agencies my participants mention and will assign any/or all
such agencies a pseudonym. In the event that one of my participants mentions the name of a
person, business, restaurant or other easy-to-identify entity, | will refer to each in its generic
form rather than use real names. For example, rather than name a person in the ad agency, |
will refer to that person by title, such as “the CEO” or “one of the copywriters.” Similarly, if the
participant mentions the name of a café often frequented by agency personnel, | will refer to
this café as “a nearby coffee shop.”

Each participant will sign a consent form revealing her identity. | will store the completed forms
in a rented safe deposit box at US Bank indefinitely.

| will keep confidential and will protect all data used during the study. For example, | will record
all interviews using an MP3 recorder and use a password protected laptop computer to transfer
the voice files to the MyStorageWeb secure servers at the University of St. Thomas. This
“cloud” storage at St. Thomas will further be protected behind a password of my choosing. |
will change this password several times during the course of my study to enhance security.

| will personally transcribe the MP3 files, which will eliminate the need for a research assistant
thereby increasing the protection of the data and the confidentiality of my participants. | will
use the MyStorageWeb secure servers to house all the data, transcripts, drafts and files related
to my study. Once | complete my study and publish the results, all data will be transferred to
USB drives and stored indefinitely in the rented safe deposit box at US Bank mentioned above.
| will then delete any original files from the MyStorageWeb servers at St. Thomas.

Possible Risks or Harms to Subjects:
Also complete the "Risks and Benefits" Form and upload the completed form with this package.

None
[ ] Use of private records (medical or educational)
[ ] Possible invasion of privacy of subject or family
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[ ] Manipulation of psychological or social variables such as sensory deprivation, social
isolation, psychological stresses

[ ] Any probing for personal or sensitive information in surveys or interviews
[ ] Use of deception as part of experimental method

[ ] Social or economic risk

[ ] Other:

Informed Consent:

Simply giving a consent form to a subject does not constitute informed consent. Consent itself is
a process of communication. Complete the "Informed Consent Process" Form and upload the
completed form with this package.

VI. Assurances and
Signatures

Assurances:

This research, once approved, is subject to continuing review and approval by the IRB. The
principal investigator will maintain records of this research according to IRB guidelines. If these
conditions are not met, approval of this research could be suspended.

Electronic signatures certify that:

e The signatory agrees that he or she is aware of the policies on research involving
participants of the University of St. Thomas and will safeguard the rights, dignity, and
privacy of all participants.

e The information provided in this application form is true and accurate.

e The principal investigator will seek and obtain prior written approval from the UST IRB
office for any substantive modification in the proposal, including but not limited to
changes in cooperating investigators/agencies as well as changes in procedures.

e Unexpected or otherwise significant adverse events in the course of this study, which
may affect the risks and benefits to participation will be reported in writing to the UST IRB
office and to the subjects.

The research will not be initiated and subjects cannot be recruited until final approval is
granted.

The following signatures are required for new project submissions:
e Principal Investigator
e Research Advisor(s), if applicable
e Co-Investigator(s), if applicable

INSTRUCTIONS TO
RESEARCHERS
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Thank you for completing the University of St. Thomas IRB Application Form. Be sure to review

your work and include all required attachments and signatures before submitting through
IRBNet.

If you have any questions, please contact the UST IRB Office at 651.962.6017 or email
irb@stthomas.edu.



